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What is Women’s Review of Books?

Founded in 1983 at the Wellesley Centers for Women, Women’s
Review of Books is a tabloid-format book review publication,
which appears bimonthly. As the only publication devoted solely
to reviewing books by and about women, it is an influential voice
in the field of women’s writing.

What does Women’s Review of Books publish?

We specialize in in-depth, essay-style reviews of recently
published women’s studies books and literary fiction, poetry, and
memoir by women. We also offer lively letters to the editor, essays,
author interviews, photography, comics, and poetry

What kind of advertising does it carry?

As a book review publication, we carry ads from university
presses, trade houses, and small presses across the US, Canada,
and overseas.

Other advertisements announce academic faculty and staff
vacancies across North America, the UK, and Australia, as well as
journals, conferences, literary prizes, calls for papers, vacation
opportunities, writers’ and artists’ workshops, and editorial and
other services.

Both boxed, display advertisements (run alongside the editorial
text), charged by the column inch, and classified section (line)
advertisements, charged by the word, are available in each issue. 

Why advertise in Women’s Review of Books?

Women’s Review of Books offers advertisers access to a
targeted, motivated consumer market of opinion shapers and
cultural gatekeepers, women who use the information they get
from us to speak, to write, and to act on their convictions in their
communities. Our readers buy books, seek academic faculty and
staff positions, attend academic and professional conferences, and
travel widely. They tell us that they rely on the advertising as well
as the editorial features in our pages to stay informed. A multiyear
survey of subscribers carried out during the 1990s found that
eighty percent of our subscribers buy twenty or more books every
year, and that sixty-four percent had responded to ads they saw in
the Women’s Review in the past year.
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Volume 26, Issue 2
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They're Not Just for Boys
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Volume 26, Issue 4
July / August 2009Reborn

Susan Sontag’s notebooks and journals 
Page 3

Susan Sontag and son David Reiff
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2009/2010 Display Advertising
Rates and Specifications

Full page: $2,781
Half page: $1,598
One-third page: $1,112
Quarter page: $851
One-sixth page: $469
Classified ads: $3.00 per word

Special placements
Back page/cover 4: $2,948
Centerfold 2-page spread: $6,010
1st full right-hand page: $2,892
2nd full right-hand page: $2,862
3rd full right-hand page: $2,835
Page 3 (1/2 page): $1,701
Color Charge: $1,020

Display Advertising Discounts
Small Press/Author Discounts
1/6 page: $269 • 1/4 page: $492 • 1/3 page: $644 
1/2 page: $919 • 3/4 page: $1,115 • Full page: $1,377
Frequency discounts:
4-5 insertions: 5 percent
6-11 insertions: 10 percent
12 or more insertions: 20 percent
15 percent to nonprofit organizations.

15 percent commission to recognized advertising agencies
(except where advertiser has claimed nonprofit discount).
Commission is taken on the discounted (net) cost of the
insertions, after any frequency or other discounts, calculated
progressively, have been subtracted.

Circulation
Estimated paid circulation: 5,000
Per issue readership: 15,000

Demographics

Gender
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Men
15%

Women
85%

Women

Men
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Rate Freeze!Last year’sprices this year.






